
TINE × TINE IsKaffe
The brief
My project partner and I were asked to strengthen TINE Ice Coffee’s brand
identity and develop a complete campaign plan that would make the
product feel more relevant and distinctive in everyday life.

Our idea
We built the concept around “everyday luxury”, positioning TINE Ice Coffee
as a small moment of enjoyment during an otherwise busy day. The idea
focused on situations where the product could naturally become part of
people’s routines.

The solution
We developed a complete marketing strategy with visual concepts and
authentic content for TikTok and Reels. This included influencer-style
videos, morning routines, product-focused content and ASMR-inspired
elements designed to feel natural rather than overly commercial.

The result
TINE gave very positive feedback and highlighted that we had a strong
understanding of the target audience, the brief, and the campaign
concept. They also asked us to send over the presentation and all
campaign materials afterwards.
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